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July saw the International Monetary Fund (IMF) revise its outlook for a number 
of major economies, including a slightly more subdued global growth forecast. 
These revisions come on the back of relatively dramatic changes in the global 
economy over the �rst half of the year. US jobs and housing markets have 
shown strong resilience, and have led to fresh speculation over the end of US 
quantitative easing. By contrast, the Euro economy has continued to muddle 
along and is expected to remain in recession this year, while China has 
exhibited a sharper than expected slowdown as its policy makers attempt to 
steer an economic transition away from investment and export-led growth.  

Over the medium term, the commodity producing countries of sub-Saharan 
Africa may feel the pinch of slower Chinese growth. However, over the decades 
ahead there are many reasons to be optimistic about the region’s prospects. 
For example, according to the most recent World Bank data, the proportion of 
the sub-Saharan population under the age of 15 stands at roughly 43%, 
signi�cantly higher than the US, the EU, or China. 

 

The bene�t of this demographic pro�le will be felt over the next 20 years, as 
these children enter the working age population, boosting the demand for 
goods and services on the continent. Additionally, the rate of urbanization in 
sub-Saharan Africa is far higher than many of its developed and developing 
peers. While the OECD rate of urbanization stands at 1% per year and that of 
China at 3%, the urban population of sub-Saharan Africa is growing by 4% per 
year. The infrastructure and housing requirements that accompany this 
relatively rapid urbanization are providing signi�cant opportunities for 
business development in the region. Indeed, the IMF estimates that growth in 
the sub-Saharan region will reach 5.1% in 2013, accelerating to 5.9% in 2014, 
with countries such as Nigeria and Angola expected to grow in excess of 6% 
this year.

There are a number of ways in which the citizens of South Africa can bene�t 
from this massive potential for growth. Bilateral trade can be pursued more 
fully to bene�t both parties, maximizing gains from comparative advantages 
between the economies. As an alternative, exposure to the new growth 
frontier can be achieved through investing, either directly or in listed 
companies which are in a position to pro�t from better conditions in the 
region. Indeed, Oasis funds provide a convenient platform through which to 
grow your wealth in this way, as long term trends in the global economy unfold. 
Our portfolios continue to be well diversi�ed, and stand to bene�t from both a 
medium term global recovery as well as the ongoing structural African growth 
story.
 
By investing in companies which continue to grow their business with 
sub-Saharan Africa and the emerging markets in general, we have given our 
clients exposure to the growth potential of these fast developing regions. In 
this way, Oasis funds have consistently generated superior returns at lower 
than market risk over the long term. The Oasis Crescent Equity Fund (OCEF), 
for example, has generated a cumulative return of 1 933% since inception, 
compared to the average competitor, which has generated a cumulative return 
of 689% over the same period. If you had invested R100 000 in OCEF at 
inception in July 1998, this money would be worth over R2 million today, while 

if the money had been invested in a typical peer group fund, it would have been 
worth less than half this amount, at R789 000. Speak to an Oasis advisor 
today on www.oasiscrescent.com or visit our website at 0860 100 786 to �nd 
out how we can improve your standard of living.   
  

A phrase that is becoming prominent in �nancial services is TCF or “Treating 
Customers Fairly”. TCF requires regulated �rms to consider their treatment of 
customers at all stages of their relationship with the customer, from product 
design and marketing, through to the advice, point-of-sale and after-sale 
stages. Firms will ultimately be required to demonstrate – through 
management behaviour and monitoring – that they are consistently treating 
customers fairly throughout the stages of the product life cycle to which they 
contribute. TCF has the following 6 outcomes:

At the Oasis Group, we are committed to looking after our clients’ interests, 
and strive towards maintaining the positive compliance culture at every level of 
our organisation. We therefore welcome the introduction of TCF, as it is aligned 
to the principles upon which Oasis is built. 

Celebrating the 15th anniversary of the Oasis Crescent Equity fund provided 
much excitement at Oasis House.  On the 31st of July the day got off to a joyful 
start as staff gathered to celebrate and honour the company’s �agship fund 
and its award-winning portfolio manager, Mr Adam Ebrahim.  Media interest in 
the fund’s performance boosted the celebratory mood which is expected to 
extend well into August with a number of post-Ramadaan events.
 
As Ramadaan draws to a close,  we re�ect on the many acts of kindness and 
generosity we have seen during the past month.  This time of giving and caring 
serves as an inspiration to continue our commitment to protect and grow the 
wealth of our clients, so we are all able to contribute to economic and social 
prosperity.
 
We extend an Eid greeting to all our Muslims clients.  May you have a Blessed 
Eid-ul Fitr with your loved ones �lled with much joy, happiness and peace.
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Outcome 1 : Customers are confident that they are dealing with firms where the fair 
treatment of customers is central to the firm culture. 

Outcome 2 : Products and services marketed and sold in the retail market are 
designed to meet the needs of identified customer groups and are targeted 
accordingly.

Outcome 3 : Customers are given clear information and are kept appropriately 
informed before, during and after the time of contracting. 

Outcome 4 : Where customers receive advice, the advice is suitable and takes 
account of their circumstances.
 
Outcome 5 : Customers are provided with products that perform as firms have led 
them to expect, and the associated service is both of an acceptable standard and what 
they have been led to expect. 

Outcome 6 : Customers do not face unreasonable post-sale barriers to change 
product, switch provider, submit a claim or make a complaint. 

*IMF 5 Year Forecasts
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